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About Me: 

I am an author and publisher- owner of Heart of Ink Publishing. In 2016, I began 

booking speaking engagements as well as offering consulting services to small 

business owners and entrepreneurs. I have a dynamic 30- Day Business Coaching 

Program that has helped so many people launch their business and even gain 

Momentum for stagnate ones. This guide is an excerpt from my book, Intentional 

Business available for download at www.nicolemartineztoday.com 

 

 

 

 

 



Intro 

If you own a business and things seem a little slow lately or you've lost your momentum, 

then these 10 tips will help you breathe some life back into it... IF you make the right 

moves. 

 

Tip #1: DECIDE! Decide if you simply own a business or you’re in business. Most 

people tell me they are business owners but they hardly say, “I’m IN business.” The 

difference is:  

Activity- if you’re inactive that means you have no sales, no leads, or even no inquiries 

about your business. If this is you, then get active and make things happen. Time to put 

in some… 

Effort- It can be defined as exertion, power, determined attempt, energy, or application. 

The questions is: are you putting in some effort? Any effort? If effort is a gauge used to 

separate the business owners and the business doers where do you stand? If you are 

making an effort, then you should be producing… 

Results- Most of the time, the right effort and focused activity will produce desired 

results like a properly cultivated seed grows into a tree, then produces fruit. If your 

business is not producing sales, volume, points, rewards, etc. then you own a business 

but you are not in business. The illusion of being in business blinds one in a way that 

ensures busy work but not effective work. 

Tip #2: BE EXCITED about your products and services. How would people be enriched 

if they had your product or service? Be excited about the benefits of your product or 

service. Write down what it does to make people's lives easier or better. All of this 

information will help you communicate enthusiastically the benefits. Remember that if 

you’re excited about what you have to offer that excitement will be conveyed to 

everyone else. 

Tip #3: TAKE INVENTORY. Know what you have. Know what to replenish. How will 

you know what sells the best if you don’t have anything on hand? This is a good place 

to interject that if you are a product-based business you should have some samples if at 

all possible. If you are a service-based business have on hand some pictures, a 

portfolio, some customer testimonials, or some sort of visual to show. 

Tip #4: BE ACCESSIBLE. Have an easy way for clients to find you and your product. 

People need accessibility. You should have a number where your customers and clients 

can reach you, even if it’s a cell phone number. Many people still email, so a working 

email address that you check regularly is essential. I’ll mention here that it’s a great idea 

to be visible as well! You should have a website, online store, or a social media profile 

with an easy ordering/ booking link if applicable and at all possible. 



Tip #5: BE THE SOLUTION. Every day and everywhere listen for opportunities to 

present your product as the solution to someone's problem. This can be done in a 

genuine and sincere way without being pushy. I’ll interject that you should not be 

chasing down your friends and family to have parties or make a purchase. Offer an 

opportunity once and move on. Let your success and the value of your product speak 

for itself. Soon, people will come to you. “So tell me about your product again.” Sound 

familiar? When you hear people approach YOU that means they’ve seen or heard about 

what you do and what you offer. They’re seeking a solution. All you have to do is give 

them exactly that. 

Tip #6: HAVE A TESTIMONY. The best advertisement is being able to tell what your 

product/ service did for you in a sincere way. You can also say something like, “Please 

pass my info on to someone you believe could benefit the way I did”. This is also a great 

way to attract sales rather than having to chase them. If you have a testimony that 

evokes emotion, people will remember that and associate it with your product. Take this 

principle to the next level by recruiting a few ambassadors.  

Do you have some loyal clients who are willing to market for you in return for discounts 

or cash incentives? The more people talking about your product/ service the better. 

Tip #7: FINE-TUNE YOUR APPROACH. If you're too "selly" people see it and feel it. 

Don’t let your pitch become entertainment, instead let it be informative. Most salesman 

are trained to be persuasive and pressure for the sale but this doesn’t work like it used 

to in the new economy. Give examples of how your product fits into everyday life or the 

effect of not having your product. At the end of the day those who were pressured into a 

purchase are one time customers, not long- term clients, and they're certainly not 

Platinum Clients. 

Tip #8: HAVE A BIG VISION. Having a big vision for your business and personal 

success will help you to have something to work for. Break your vision down into 

monthly, weekly, daily goals, that lead you closer and closer to it. Have a strategy and 

tactical plan that includes marketing schedule, training, and accountability. 

Tip #9: GET OUT. Attend events, network, take classes, involve yourself in community 

and business culture. Connect with like-minded people. Be a vendor at fairs, festivals, 

etc. You can’t make valuable, beneficial, successful connections by sitting at home. No 

matter how busy you are, you should make time to network and follow up with people 

you meet. What if I told you that knowing how to authentically and strategically make 

sustainable connections can be the difference between your business failing and 

succeeding? P.S. I actually have a guide that goes into this subject in great detail. 

Drop me you email address and I’ll send it to you for free! It's called : The How 

Factor. 



 

Tip #10: BE AN EXPERT. Everyday learn more about your product, how it works, what 

it does, how it's made, about its ingredients or materials, why its superior to the 

competitors, etc. People trust experts. People will trust you if you have the most 

possible information. Trust yields results, and in this case results means sales. As a 

side note: if you can offer a piece of valuable information about your service or product 

on a daily or weekly basis through social media (where people are), then you’ll become 

the go-to person in your industry. If you say you don't have time to be the go-to person, 

you're saying you don't have room for profits. 

There you have it! I hope these tips were beneficial to you! Please let me know how you 

worked them into what you're already doing- I'd love to hear from you! 

How to Contact Me 

Website: www.nicolemartineztoday.com 

Instagram: @nicolermartinez 

Facebook: www.facebook.com/nicoleroshellmartinez 
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Wake Up Your Business Checklist 

Use this form to track your progress as you go.  

 

o I am IN Business because I am active, put in effort daily, and see results. 

o I can easily convey to others the benefits of my products/ services. 

o I have a complete inventory of my products/ I have samples to offer 

(product-based business). 

o I have a tangible price and service list to offer (service-based business). 

o I am easily accessible through email address, website, or social media.  

o I have solutions to offer and a plan to follow-up after I've presented them.  

o I have a personal or client testimonial. 

o I have loyal clients who bring me loyal clients. 

o I have a simple but concise business/ personal brand. 

o I have a big vision written where I can see it every day. 

o I have monthly, weekly, and daily business goals. 

o I regularly attend business and community events that allow me to make 

connections. 

o I find opportunities to meet with like-minded people. 

o I know how to effectively network. 

o I am active on social media. 

o I know the ins and outs of my products and industry. 

o I regularly share information about my products and industry with clients 

and potential clients. 

o I know how to ask for business. 

 

Please contact me If you need assistance in implementing these concepts or 

sharpening your skills. 
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